DIDASCALIE DEL CORREDO ICONOGRAFICO

La numerazione corrisponde a quella riportata nel testo (versione 26 Luglio) e rinvia a capitolo e paragrafo
in cui vengono menzionate le immagini. (ad esempio la figura 2.3.1 & la prima del secondo capitolo, terzo
paragrafo; la figura 6.4.3 & la terza del sesto capitolo, quarto paragrafo)

Capitolo due, paragrafo tre

Figura 2.3.1 Esempio di ambient in una campagna per i voli Virgin Atlantic

Figura 2.3.2.Esempio di ambient per una campagna sul riscaldamento globale del Regional
Environmental Awareness




Figura 2.3.3 Guerrilla per un’agenzia di viaggi di Monaco

Figura 2.3.5 Uso di un mezzo unconventional per la promozione della rivista The Economist

Head
support.




Figura 2.3.6 Mezzo e messaggio unconventional per la promozione del telefono Galaxy Note 3
di Samsung




Figura 2.3.8 Affissione interattiva per The Economist

The Economist




Figura 2.3.9 Poster interattivo per il fake brand Bahio Coffee
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Figura 2.3.10 Poster interattivo per H&M
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Figura 2.3.11 Affissione interattiva per Tesco Home Plus

Figura 2.3.12 Annuncio stampa non convenzionale per la birra Guinness

ayfield Test

_‘a, OPEN 'EM UP. THE GUINNESS IS GREAT.



Fig. 2.3.13 Annuncio stampa interattivo per un prodotto struccante di Neutrogena
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Fig. 2.3.14 Immagine del video Dumb ways to die




Fig. 2.3.15a e 2.3.15b Poster della campagna Dumb ways to die




Fig. 2.3.16 Libro per bambini della campagna Dumb ways to die
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Fig. 2.3.17 Videogioco della campagna Dumb ways to die

Defend the G
10 private parts

Fig. 2.3.18 Pupazzi della campagna Dumb ways to die




Capitolo cinque, paragrafo due

Fig. 5.2.1 Levy’s (Bill Bernbach, 1960)

You don’t have You don’t have

to be Jewish to be Jewish
-~

to love Levy’s tolove Levy’s

real Jewish Rye

Fig. 5.2.2 Camel — I’d Like to walk a mile
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d walk L
i3 wa]lc% r a Camel

The pleasure Is worth it. There's no substitute
for Camel quality and that mild, fragrant Camel
blend.

The fellow whe smokes Camels, wants Camels.
That's because Camels have a smoothoess, a fra-
grance and a mildness you can’t got in amother
clgarette.

Don't let anyone tell you that any other ciga-
rette at any price is 30 food as Camels.

Let your own taste be the judge. Try Camels
for yourself. A few smooth, refreshing pufis and
you'd walk a mile for a Camel, too.

Camel

You don’t have
to be Jewish

real Jewdsh Rye

to love Levy’s

You don’t have
to be Jewish




Capitolo sei, paragrafo quattro

Fig. 6.3.1 e 6.3.2 - Gatorade Is It in You?

It's in Mikael Forssell.

in Kerri Walsh.
is it'in you?




Capitolo sei, paragrafo quattro

Fig. 6.4.1 The Kid in Upper Four (Nelson Metcalf jr,
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Fig.6.4.2 U.S. School of Music (John Caples, 1925)
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Fig.6.4.3 Shockvertising - Get Unhooked (2007)

The average smoker needs over five thousand cigarettes a year,

Get unhooked. Cal ) 169 visit getunhooked.co.uk

SMOKEFREE

Capitolo sei, paragrafo sei

figura 6.6.1 Comparativa Non Convenzionale Zyrtec




Capitolo sei, paragrafo sette

Figura 6.7.1 Buckle Up, Stay Alive (Societe de I'’Assurance Automobile du Québec, 2012)




Figura 6.7.2 Spidey (Hellenic Association of Blood Donors, 2013)

You can be someone’s superhero!

Figura 6.7.3 Spiderman (Baygon)

www.kontraband.com



Figura 6.7.4 We need your blood (Croce Rossa, 1998)

WE NEED YOUR BLOOD.
PLEASE CALL + 02-3030 96

Figura 6.7.5 — Kit Kat, Have a break

Have a broak. Have a (igff0)



Figura 6.7.6 Parodia pubblicita Pepsi (2013)

Original ad

Figura 6.7.7 Similitudine - Tau-marin

=

.J
= * é'
‘*
-

-4

Periatto per | mis ghi

| 2

Perfalio per | miel contat




Figura 6.7.8 Metafora - Pronto Legno Vivo

Only one beauty g" plp and protect.
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Dove investe sul tuo futuro
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Figura 6.7.10 Metafora - Sottilette Kraft
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Figura 6.7.11 Metafora - Jeans Betwoin




Figura 6.7.12 Metafora - Burger King

Fiery Fries. KING
b

Figura 6.7.13 Metafora - Aspirina Bayern




Figura 6.7.14 Metafora - Nescafé

e3US Wl Jby pgill p2uliie NESCAFE.

Figura 6.7.15 Metafora e Onomatopea - Nescafé
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Figura 6.7.16 Metafora - Citizens Against Spouse Abuse

Figura 6.7.17 Metonimia - Got Milk?
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figura 6.7.18 Metonimia - World Food Day (Unicef 2012)

16™ OCTOBER 2012
WORLD FOOD DAY

Hungor kills 2.5 million children avery yoar.
Your donation nourishes: www.unicef.ch

unicef &

figura 6.7.19 Metonimia - Heinze Hot Ketchup




fig 6.7.20 Metonimia - Vino Mezzacorona
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fig 6.7.21 Metonimia - Audi S4

Da 0 a 100 emozioni in un secondo.

Nuova Audi 54.




fig 6.7.22 Metonimia - Volkswagen Passat

i Mank Moinrmala ba s Punser. Chicidl L tus e sta di & ok Volkam agen raceomends St

Passat TS| EcoFuel a metano e TDI BlueMotion.
Fate piU strada, risparmiando 'ambiente.

(BLUEMOTION,  Bassi consumi, minime emissioni.
oot —
E fachle sorprendersi con be nuove Passat T51 EcoFuel e TDE BlueMotkon. La motorizzazions 1.4 TSI

turbo da 150 CF a metano della Ecofued e la 2.0 T da 110 CV diese] delia BlueMotion rappresentanc
infatti una perfetta sintesi di placere di gulda, consumi ridortl e basse emissioni. Cosi oltre a vol.

risparmierh anche 'ambicate.
Fino « €6.000
di e:o'll‘\ce"h‘“‘

Das Auto.

Fig. 6.7.23 Sineddoche - D’Avenza

dAvenza




‘This Volkswogen missed the boot.
The chrome stip on the g

Capitolo sei, paragrafo otto

Lemon.

thon core)

is blemished ond must be reploced. Chances
are you wouldn't hove noficed it; Inspector
Kurt Kroner did.

There are 3389 men at our Wollsburg fac-
tory with only one job: to inspect Volkswagens

Every shock tspot check-
ing wan't dol, overy windshield is sconned.
VW hove bean rejocted for surface scratches
borely visible 1o the eye.

Final inspaction is really somathingl VW
inspectors run each car off the line cato the

3
are produced doily: there ore more inspectors

cor tost stand), tote up 189
check points, gua choad 1o the outomotic

Fig. 6.8.1 — Iperbole — Coltelli Sia Huat

Fig. 6.8.2 — Litote — Volkswagen Lemon (Bill Bernbach)

broka #101d, and 50y "0’ 10 one VW out of
fifty.
This preoceupotion with detail means the
VW losts fngor ond requires loss mointe-
nence, by and large, than ofher cars. [ olsc
meons o vied VW doprociates
lass than any other car)

@ We pluck the lemons; you get
the plums.



Fig. 6.8.3 — Sarcasmo - Panadol

One is enough. u

Fig. 6.8.4 Paradosso - Volkswagen Think Small (Bill Bernbach, 1962)

o,

Think small.




fig. 6.8.5 Ossimoro - Vodka Artic

Fig. 6.8.6 Aprosdoketon - Honda SW-T400

The Power of Dreams

Corte sersaZioni S vivono Solo i dug. Cilindri

Unico 2 biciliv




Capitolo sei, paragrafo dieci

Fig. 6.10.1 M&M'’s

Fig. 6.10.2 Te Lipton




Fig. 6.10.3 Motorola

BN

-
-
-
-
-
-
-
=
o
L |
=
5
-

Fig. 6.10.4 Film “Superman L'uomo d’acciaio”
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Fig. 6.10.5 Artisanos Camiseros, abbigliamento per taglie forti

Fig. 6.10.6 Ford Fusion




Fig. 6.10.7 Casinod di Venezia




Fig. 6.10.8 — Parcheggi Oldtimer

Special poster for "Oldtimer”, a big Austrian chain of motorway rest stops.




Fig. 6.10.9 Kit Kat

Fig. 6.10.10 Nike




Fig. 6.10.11 Nike

Fig. 6.10.12 Campagna Sociale per i senza tetto
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Fig. 6.10.13 Campagna Sociale per i senza tetto
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Fig. 6.10.14 Campagna Sociale per i senza tetto

Y

Kitchen

Wy s s e ks P By ol ST T U e

."
ol ¥ 'y
il e
g Py P
i e ™
— LR
T ) A {45t L L

Wi e, e Pty ) 2 I

- ¥ |-|- e il
: il L
2 THEMLAMERESCLE WINSIDY JJ " --'--{T‘” 5
! | TF il Fﬂﬁﬂ il
b e . ] i I ' }t E l'#_‘ i J

_——

Bed

Tihas you're bomelen: fhe mearkd lcks dfarmnt. o bolp, ool ST1-2070L 1100 NI RESCUE MISSI0N




Fig. 6.10.15 Tabasco Capsico

Fig. 6.10.16 Palestra Silberman’s




Fig. 6.10.17 Detergente Ponds

Fig. 6.10.18 Centro riabilitativo Mary Free Bed - Commozione Cerebrale

Il Concussion Rehabilitation.

Restoring Hope =r|§[jzé._é;)r}n

ask formarycom Mary Free Bed

Rehabilitation Hospital




Fig. 6.10.19 Centro riabilitativo Mary Free Bed - Colonna Vertebrale

Spinal C

orq 1:{ehabﬂita’t:i()n.

ask formary.com Mary Frée'éea

6.10.20 Eskom




Fig. 6.10.21 Windex

Fig. 6.10.22 Norwegian National Center of Expertise on Prostitution




Fig. 6.10.23 Soffiatori e Aspiratori da giardino Stihl
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Fig. 6.10.24 Absolut Vodka
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Fig. 6.10.25 Adidas — Forever Sport




Fig. 6.10.26 Koleston Naturals




Fig. 6.10.27 Children see things differently (The Consumer Safety Institute, 2011)

CHILDREN SEE CHILDREN SEE
THINGS DIFFERENTLY = @ THINGS DIFFERENTLY
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Fig. 6.10.29 Frontline

Get them off

your dog.

FLEA & TWOX SPRAT
it r SANFETT

Fig. 6.10.30 - Joe's Jeans Stores

COPY:
At this moment, your bum is completely exposed. If it were in a sexy pair of jeans, it would attract attention all the time!



Fig. 6.10.31 - Taiwan Enviromental Info Association — Drive Less, Kill Less
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Fig. 6.10.32 Scuola Mackenzie

Mackenzie School’s Pencil

Biriet

Mackenrio School wanted 10 do somathing
on Edacation Day, Apnd 28, in order to rasg
the Fwanness of shedents and parents 1o the
illiteracy problem in Brazil.

Solution

Pencils with the word "ILLITERACY™ pristad on
Ehem were dstributed al the school's entrance.
A the pencil was used, the word disappesred.
A second phrade compeitod he misiage:
“Daly education can pet an end o it".

Resulls

Thi: message sensibiired several parents,

and the students promoted delbarles on the subject.
This action alse generabed & lot of sponlansois meda




Fig. 6.10.33 The UN Voices Project (2008)

LISTEN TO ME

Foday, Refugee

our mobila




Capitolo sei, paragrafo dodici

Fig. 6.12.1 Parodia della pubblicita della U.S. School of Music - Atari

THEY LAUGHED
WHEN | SAT DOWN
AT THE KEYBOARD

Squeals of derision rang through e across the screen. True, at one point |
room. "You, program a computer? did have a lide bug In a program, but
someone asked incredulously, "Now  MICROSOFT BASIC Il's debugging [ra-

I've heard everything!™ tures helped me correct it easily. 1
“Enjoy your laugh, beetface,” | finished my tour de farce by typing in
Ihought. ~You won't be chuckling for  a program written in another com-
Iong.” Little did they know | had puter’s MICROSOFT BASIC dialect.
MICROSOFT BASIC 1L, the powerful Oohs and ahs filled the air. “Tap
programming language that uses sim-  drawer,” snapped the Colonel, “What
ple English commands. a man,” Mimi cooed. MICROSOFT

I slipped the potent [ittle eartridge  BASIC Il and | had won the day.
into my ATARI Home Compater and
closed the door with a confident slap.

In a very short time, my lriends were
astounded al my programming prow- -
e Informalion, aounds, colors —
even player-missile graphics — leapt

J HELLO
, BOOBS

-3} ina‘:m'ﬂm

Hnwing your haohs eould s your ife,



Fig. 6.12.3 Parodia del marchio Johnny Walker - Associazione RED

JOHNNIE WALKED

IF YOU DRIVE, YOU DON'T DRINK.

Fig. 6.12.4 Instant Advertising e Social Media - Ceres

SE NON SAPETE BERE,
STATEVENE A CASA.

B Social Media Epic Faits Oh Ceres, ma
=== una cassa di bime, ce la mandate?
M piace o333 b L

! Carisherg & 7Probably 2 good jobl (1
Mi piace &3 58 2 d

t] Social Media Epic Fails Oh Carlsbarg
= ma una cassa di bire, 02 la mandale?
M piace S 4T 2 al i

== Molinari Sambeca Raka Va bere anche
la sambuca?




Fig. 6.12.5 Instant Advertising e Social Media - Snickers

i) SNICKERS® 1 2 Follow
Hey @luisi6suarez, Next time you're hungry

just grab a Snickers. #worldcup #luissuarez
H#EatASNICKERS

+ Reply €3 Rotweot & Favorite ses M

MORE SATISFYING
THAN ITALIAN.

#LUISSUAREZ

me0s e HEHEEPE BB

Fig. 6.12.6 Scotties




Fig. 6.12.7 Instant Advertising - Scotties
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	Figura 2.3.2.Esempio di ambient per una campagna sul riscaldamento globale del Regional Environmental Awareness

